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fully contributing to a sig-
nificant customer reach
and positioning as a mar-
ket leader. With the rapid
| growth in uPVC Windows
| & Poors industry in India,
“the brand endeavors to
further increase its market
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share and maintain its lead-
ership position in future.
He further added that “It
has been a great journey so
far & we are ready for an
accelerated growth in the
coming years, The combi-
nation of an aggressive
marketing strategy, variety
of products and rapid re-
tail expansion, including
Tier 2 and Tier'3 markets,
will help us reach our goal.
The Marketing strategy is
fashioned such that it cre-
ates engagement, educa-
tion and an experiential
purchase for the customer.
On this note, we would like

to thank all our partners
and our customers fﬂfﬂ'!.ﬂlf
support and contribution
[0 our successful busi-
ness.” The Fenesta show-
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